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TRUSTED CHOICE HELPS AGENTS AMPLIFY THIER 

LOCAL MARKETING

Marketing Campaigns | Webinars | Reimbursement | Education | Social Media
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TRUSTED 

CHOICE 

RESOURCE

UTILIZATION
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HARD 

MARKET 

TOOLKIT

Newly Released

Expert advice helping agents 

properly navigate the hard 

market with consumers 

#1
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HARD 

MARKET 

TOOLKIT

Newly Released

Expert advice helping agents 

properly navigate the hard 

market with consumers 

Accessed by 

7,300+

Agents
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Includes:

Analysis of Market 

Conditions

•

Expert Advice•

Client Talking Points•

FAQ solutions•

Email Templates•

Renewals Forms•

Remarketing tips•
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Top 

Supplementary 

Documents

Email scripts•

Renewal forms•
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Videos•

Flyers•

Social 

Graphics

•

Digital Ads•

Print Ads•

"In Your Corner" Marketing Campaign
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Flyers Explaining Hard Market Factors to Consumers
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Hard Market Toolkit Social Graphics
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SOCIAL MEDIA USE 
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Social Media Resources

Content Calendar Guide Training
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Content-to-share

Pieces of Content Accessed

14K+

Agents have reported organic 

social engagement as a top goal
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As agencies begin to be taken 

over by a younger 

generation the emphasis on 

social media is growing. 

Many are playing catch up 

knowing they need to do 

something but are not sure 

where to begin. 

Social Media 

Training Programs
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Monthly 

Planning 

Calendar

5.5K+ 
Accessed monthly calendar online
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Editable 

Content

Now Available +

19



Currently Pilot 

Testing
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3.5K+ 

80% 

4.5/5

Reviews Completed

Made Website Improvements

Star Rating

DIGITAL 

REVIEW

T H E

of 2023 goal achieved92%
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of 2023 goal achieved86%

93%
of all marketing materials 

requested were video

Marketing materials customized with 

agency logos and info

MARKETING 

CAMPAIGNS
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Top Campaign: "Insurance Explained"

Expanded in 2023 to cover a range of additional topics

Hard Market

D&O Insurance Professional Liability Renters Insurance

Personal vs Commercial AutoAirBnB
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Agents heavily utilize 

marketing materials that 

explain insurance topics in 

easy to understand terms
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"Choose Local" Campaign

Agents can request a free 

window cling

Small Business Saturday 

is November 25th 

Print Ads•

Digital Ads•

Social Graphics•
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Trusted Choice 

Continues to 

Connect with a 

Growing 

Number of 

Agents in 2023

+62%
(40K) 

Agents visiting 

website

3K+ 

Highly engaged 

member group

88

NPS Q3 

Customer 

Service Score

All time high
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FOCUS GROUP 

FINDINGS
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Marketing is synonymous with referrals to 

many agencies
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Agencies generally don't have full 

time marketing staff and welcome 

outside assistance
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Formal marketing plans are not 

common. Many agencies prefer 
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Agents want to see a proven track 

record before considering new 

products and technologies. 
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New Vendor Site: TechCompare 

2022: 

6 vendor partners

2023: 

36 TechCompare 

vendors
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34% of program users were connected with 

new technology vendors for the first time

85% of program users said use of the Trusted 

Choice logo was "very beneficial"

100% of program users said reimbursement 

funds allowed them to expand their marketing 

efforts

MARKETING REIMBURSEMENT

PROGRAM
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2023 GOALS 

PROGRESS

of 2023 goal achieved92%
Digital 

Reviews

of 2023 goal achieved86%Marketing 

Campaigns

of 2023 goal achieved100%
Marketing 

Reimbursement 

Program

of 2023 goal achieved
100%

Agent 

Engagement
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HOW 
CARRIERS 
CAN GET 
INVOLVED
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Custom 

Designed 

Emails 

Promoting 

Resources
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Branded 

Landing 

Pages
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Connect Your 

Agents with Our 

Resources
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Let Us Know! 
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THANK YOU 

FOR YOUR 

SUPPORT!
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