
2024 CARRIER MEETING



TRUSTED CHOICE PROVIDES BIG "I" MEMBERS 

WITH FREE MARKETING RESOURCES



SOCIAL MEDIA RESOURCES◦
MARKETING AND ADVERTISING MATERIALS◦
REIMBURSEMENT PROGRAM◦
WEBSITE ANALYSIS◦
TOOKITS AND GUIDES◦



W H A T  A G E N T S  A R E  S AY I N G

"I HAVE ALREADY STARTED RECOMMENDING TC TO INSURANCE 
PROFESSIONALS ON FACEBOOK INSURANCE PAGES. MY EXPERIENCE WITH 
TC TO THIS POINT HAS BEEN A GAME CHANGER FOR MY START UP AGENCY."

Diana Green 

Soteria Ins, SC 
March 2024



TRUSTED CHOICE HAS ALSO BEEN A 

NATIONALLY ADVERTISED CONSUMER BRAND 

FOR 20+ YEARS



900 M+ 
CONSUMER IMPRESSIONS



2024 PROGRAM 

HIGHLIGHTS



Digital 

Performance 

Hub





Additional Reports: 

Style and UX Report◦
Social Media Analysis◦



SOCIAL 

MEDIA 

RESOURCES



*Source: 2024 Big "I" Agency Universe Study



Accessed by

Content to 

Share

14k





W H A T  A G E N T S  A R E  S AY I N G

"OUR AGENCY WAS ONLY USING SOCIAL MEDIA PLATFORMS ABOUT 25% OF 
THE TIME. ONCE WE FOUND CONTENT TO SHARE, WE WERE ABLE TO 

INCORPORATE MORE POSTS ON OUR PLATFORMS."

Kirsten Dick

Dick Ins Agency, MA 
Dec 2023



Jordan will provide

new image. Add SJ

logo and some copy
Automate 12 months 

of social posts with 

just a few clicks



Jordan will provide

new image. Add SJ

logo and some copy70% conversion rate 

Free trial to paid subscriber





MARKETING 

CAMPAIGNS



"Choose Local" Campaign

Used by 350+ 

agencies

Free Window Cling•

Print Ads•

Digital Ads•

Social Graphics•





Top Campaign: "Insurance Explained"

Expanded to feature 25+ videos

Hard Market

D&O Insurance Professional Liability Renters Insurance

Personal vs Commercial AutoAirBnB

Stat - 60% since 2022, 1700+

requests





TOOLKITS 

& GUIDES



Hard Market 

Toolkits

(2023 + 2024)

Accessed by

10K +
Agents



W H A T  A G E N T S  A R E  S AY I N G

"I DOWNLOADED THE HARD MARKET TOOLKIT FOR MY STAFF AFTER THEY 
HAD ATTENDED A WEBINAR WHERE IT WAS ADVERTISED. GREAT TOOL AND 

HELPFUL FOR OUR YOUNG STAFF AND OUR SEASONED VETS. EVEN THE VETS 
HAVE NEVER SEEN THIS MARKET AND IT WAS GREAT TO BE ABLE TO PROVIDE 

EVERYONE WITH SOME ACTIONABLE RESOURCES. THE EMAIL TEMPLATES, 
TOUGH CONVERSATION TIPS, AND THE FAQ BY CLIENTS SEEMS TO BE THE 

MOST USED (VALUED) AROUND HERE. "

Jana Foster 

NIAA, NV 
Aug 2024



*Source: 2024 Big "I" Agency Universe Study



The 2024

Hard Market 

Toolkit

Released

Sept 2024

Includes:

Updated Market Conditions•

Sales And Communication 

Strategies

•

Tip For Driving Retention•

Stopping A Cancelation•

And More•



ENHANCING 

YOUR

COMMUNICATION 

STRATEGY



"An effective communication strategy is 

critical to protecting client relationships, 

bringing in new business and maintaining 

or growing the firm's profitability."



Cross-Selling and New Business
Different audiences require different messaging



Keeping the Conversation Going



Being Accessible 
Consumers expect to be able to business on multiple platforms

Are you using? 

Social Media◦
Email◦
Newsletters◦
Text◦
Website◦
Paid ads◦





EMAIL AND 

CONTENT 

TEMPLATES





Google 

Optimization 

Guide 

+ A.I. Toolkit

Accessed by

1K 
Agents





Stat 1

Stat 2



2025 MRP - empowering agents to

become proficient marketers



Thank You for 

Your Support

Joseph Cox

Joseph.Cox@iiaba.net



PR Overview



PR can be 90% more effective 
than advertising

Third-Party 
Validation

Reinforces 
Credibility

Halo 
Effect/Broader 

Reach

(Nielsen)



Campaign Goals

Positioning

• Positioning 
Big I and 
Trusted 
Choice as 
the leading 
authority and 
definitive 
resource

Highlighting

• Highlighting 
the benefits 
of working 
with an 
independent 
agent

Dispelling

• Dispelling 
current 
negative 
narratives 
around 
insurance. 

Identifying

• Identifying 
media 
moments and 
opportunities 
to elevate Big 
I leadership 
and 
members, 

Reinforcing

• Reinforcing 
brand 
credibility 
and earn 
third party 
validation 
through 
broad-based 
media 
coverage 

Awareness

• Generating 
awareness 
among 
stakeholders, 
clients, 
partners, and 
prospects 



Earned Media

Media Placements: 90+

Media Impressions: 
382,478,271

Ad Equivalency:$41,788,042



Pitching
Highlights 

Third and Fourth Quarters:
● Summer Safety
● Boat Insurance
● Motorcycle Insurance
● Hurricane/Disaster/Flood 
● Life Insurance Awareness Month
● Business Insurance
 

First and Second Quarters
• Insurance Renewals
• Home/Homeowners Insurance 
• Insurance Awareness
• National Home Remodeling Month 
• Spring Safety
• Insurance Awareness Day
• Auto Insurance
• Life Insurance
• Construction Safety



As Seen In 



Consumer
Surveys

• Insights on Consumer Insurance 
Uncertainty and Behavior

• Women are Powerful 
Insurance Purchasers

• Insights on Americans’ 
Understanding of Insurance 
Coverage











Yahoo Finance



Consumer Coverage Highlights





Consumer Coverage Highlights



Reinforcing the Consumer Narrative in 
the Industry Press









Looking Ahead



Expand to 
Local 
Advocacy
Reinforce the value 
proposition of 
independent insurance



Thank you!
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