
2025

TRUSTED CHOICE 

UPDATE AND 

IDEA EXCHANGE



TRUSTED CHOICE PROVIDES BIG "I" MEMBERS 

WITH FREE MARKETING RESOURCES



W H A T  A G E N T S  A R E  S AY I N G

MY EXPERIENCE WITH TRUSTED CHOICE HAS BEEN GREAT. THE 

CUSTOM GRAPHICS AND WEB DOMAIN ANALYSIS WERE REALLY 

HELPFUL. EVERYTHING I’VE ACCESSED (E.G., TOOLKITS, 

TEMPLATES, ARTICLES) HAVE BEEN CLEAR AND EASY TO 

INTEGRATE. THE CANVA TEMPLATES ARE VERY CONVENIENT, 

ALONG WITH THE SOCIAL MEDIA CALENDARS.

Stevi Sanderowitz

SterlingRisk Ins, NY 
Sept 2025



NPS Scores Remain High

79

Q1 Q2 Q3 Q4

76 73 75
(Target)

NPS <0
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NPS >80
Bad

Good Excellent

Elite



2025 PROGRAM 

HIGHLIGHTS



SOCIAL 

MEDIA 

RESOURCES



12k
graphics accessed

7k
calendar downloads



Jordan will provide

new image. Add SJ

logo and some copy
70% conversion rate 

Free trial to paid subscriber

Top opt-in email of 2025: 

61% open rate



169 
156K

monthly views

8,400
monthly posts 3,500

monthly likes, 
comments and 

shares

customers







TOOLKITS 

& GUIDES



2,083 
toolkit downloads 

in 2025



Legal System 

Abuse Toolkit

1,560
Downloads

Released June 2025



Legal System 

Abuse Toolkit

Financial impacts•
How the plaintiff side 

operates

•

How to combat•
Client talking points•

Released June 2025



MARKETING 

CAMPAIGNS



Legal System 

Abuse Toolkit

Supporting Materials



Legal System 

Abuse Toolkit

Supporting Materials



Legal System 

Abuse Toolkit

Supporting Materials



Legal System 

Abuse Podcast

Recorded 10/29

Will be 

distributed to 

60k+ members 

next month
John Barbour

CEO, IIAG

Nathan Riedel

SVP Govt Affairs, 

IIABA

Jeff Beck 

SVP Govt Affairs, 

Selective



Top Campaign: "Insurance Explained"

Expanded to now feature 39 videos

Hard Market

D&O Insurance Professional Liability Renters Insurance

Personal vs Commercial AutoAirBnB

2500+ videos requested 





"Choose Local" Campaign

Used by 350+ 

agencies

Free Window Cling•
Print Ads•
Digital Ads•
Social Graphics•





Digital 

Performance 

Hub

1,700+
users in 2025





Webinars Trusted Choice Blog

Top blog:

Retention and Remarketing 
in a Challenging Market

blog posts (YTD)

views

Top webinar:

Social Media Ads for 
Independent Agents: How to 

Generate Leads &amp; Gain a 
Competitive Edge 

registrants

6
webinars

Additional Member Engagements

790

15

4700

We encourage 
carrier 
participation!



Connecting 

Agents 

with Our 

Resouces



Flyers◦
Social Media Graphics◦
Email and Newsletter 

Copy

◦

Video◦
Banner Graphics◦

All items can 

be updated 

with your 

company 

branding and 

colors



Branded landing 

pages available by 

request



Trusted Choice staff are available to train 

and educate your field reps on key resource 

information and talking points at any time



Thank You for 

Your Support



Strategic 
Focus

Support Members in advocating 
for the value of Independent 
Insurance Agents with 
consumers through local 
marketing.



Brand Development Project: 
Logo Services



Brand Development 
Project: Logo Services

Comprehensive, tiered 
logo and branding 
service designed to meet 
agents at every stage of 
their brand journey—
from basic guidance to 
complete custom design.



Why a Strong 
Brand is a 
Business 
Advantage

Many agencies 
face real 

challenges

Limited 
marketing 
resources

Outdated or 
inconsistent 

visuals

Difficulty 
communicating 

their story



“48% of small businesses say 
they lack a clear brand 
identity.”



Simplifying 
the 
Branding 
Journey for 
Members

Brand Questionnaire: Identify 
values, audiences, and tone

Logo Development: Visual 
translation of their story and 
strengths

Resource Toolkit: Fonts, color 
guides, templates, and social 
graphics



Pilot: Real Story. 
Real Impact.  

We partnered with a local agency 
ready to modernize their brand while 
honoring their 100-year legacy



From 
Questions 
to Clarity

We began with a deep dive into who Four Pillars is.



Inspired by Place and Purpose

• Located in the state capital — home to the 
Old State Capitol building with its four 
iconic pillars.

• Each pillar represents one of the four 
owners — and one of the four core values. 



The Result

The Four Pillars brand now 
embodies both its history and its 
future





Four-Tier Service Structure

Logo Basics: Self-
serve resources 
including logo 
assessment checklists, 
best-practice guides, 
and professional 
review of your current 
logo files.

Logo 
Basics

Logo Refresh: 
Perfect for polishing 
existing logos that 
need updated 
functionality and 
contemporary 
appeal.

Logo 
Refresh

Logo Maker: Create a 
brand-new 
professional logo using 
our guided system. 
Choose from curated 
options for colors, 
fonts, layouts, and 
personalized design

Logo Maker

Ultimate Package: 
Complete custom logo 
design with one-on-one 
designer collaboration, 
plus branded collateral 
including business 
cards and letterhead.

Ultimate 
Package



Resources



Timeline

SOFT LAUNCH JANUARY 
2026 

EXPAND AND TEST 



Trusted Choice PR 2025-2026 



Strategic Goals

Strengthen 
regional/local 
media presence

1
Provide members & 
states with usable 
PR tools

2
Position agents as 
trusted advisors for 
consumers

3



Agent PR 
Resource 

Library

Launch PR toolkit with best practices Launch

Provide customizable templates for 
local outreachProvide

Deliver ready-to-use assets to make PR 
simple for membersDeliver



PR Toolkit- Coming Soon

PR 101 Writing a Press 
Release

Owned, Paid 
and Earned 

Media

Leveraging 
LinkedIn

Identifying 
Newsworthy 

Stories

Speaking with 
the Media

Maximizing 
Media 

Coverage

Building 
Relationships 
with the Media 



Additional Agent Resources

Media Training:
Insiders look at how agents can build 
and amplify their brand through 
earned media and strategic 
communications. 

State Media Lists:
Customized media contact 
databases will be provided to each 
state upon request, giving you direct 
access to relevant journalists and 
outlets in your market.



Consumer 
Survey – 
Legal System 
Abuse

• Goal: Gather General statistics around 
consumer understanding (or lack of 
understanding) regarding legal system 
abuse as it relates to impacting insurance 
and premiums to share with media, 
members and the industry. 



National & State Collaboration

Partner with state 
associations to localize 
stories

Support regional outreach 
on timely issues (e.g., 
hurricanes, wildfires)

Build media lists & 
coordinate statewide radio 
tours (2026)

Align PR with national 
days, events, and news 
cycle



FY2026 State Grant Program Update

Supports states 
in elevating 
independent 
agents locally

01
New focus: 
media & PR 
efforts

02
Goal: amplify 
agents as trusted 
advisors through 
local media

03
Grants provide 
funding + 
resources for PR 
initiatives

04



Thank you!
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