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Embracing a New Era of Marketing 
with Artificial Intelligence (AI)



This toolkit is specifically designed for independent agents who are eager 
to harness the power of AI to enhance client relationships, optimize 

marketing efforts and drive business growth. Discover how AI can be your 
ultimate partner in delivering personalized client experiences and make 

data-driven decisions that set you apart from the competition.

What is AI?  
AI refers to a machine’s capability to 
imitate intelligent human behavior. It 
encompasses systems and software 
that can learn from experience or data, 
adjust to new inputs and perform 
human-like tasks. This includes 
processes such as reasoning, learning 
from past patterns, comprehending 
complex concepts, engaging in natural 
dialogues, and making decisions, 
which, traditionally, only human 
intelligence could accomplish.

AI: Your Path to Unmatched Growth 
AI can free your agency to focus on  
what truly matters—delivering 
exceptional service and growing your 
business. It’s time to embrace AI and 
unlock your full potential. 

Let’s dive into how this toolkit can 
make that happen for you.

Welcome to a new era of marketing in which 
artificial intelligence (AI) transforms how you engage 

with your clients and streamlines your operations. 
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Chris Cline, the executive director of the Big 
“I” Agents Council of Technology (ACT) states, 
“Given the pace of AI, many may be feeling some 
uncertainty and perhaps fear. In collaboration with 
our supporting partners and Big “I” teammates, 
we are working to create clarity and a better 
understanding of the many opportunities and some 
of the risks associated with AI in our industry.” 

We believe it’s essential for all of us to pay attention 
to ways AI is and will offer compelling benefits across 
nearly every function of a business,” he says. “But it’s 
also essential to be intentional, define specific goals, 
have an adoption plan, understand the risks, and have 
a clear operational and change management plan.” 

Agents have a unique opportunity to prove their 
value to clients by providing consistent and thorough 
customer communication. From customer retention 
strategies to the advice of experienced agents, 
Big “I” resources help agencies deliver clear and 
transparent messages about premium increases, 
coverage changes and renewal expectations.

Kevin Brandt, executive director of Trusted Choice®, 
underscores the importance of independent agents 
embracing AI in their marketing efforts. “In today’s 
rapidly evolving market, independent agents can 
leverage AI to enhance their marketing strategies 
and stay competitive,” he says. “Our commitment 
is to support these agents every step of the way, 
providing them with the tools and resources they 
need to adapt and thrive.” 

Brandt also emphasizes that “Trusted Choice is 
dedicated to helping agents navigate market 
complexities, improve client communications, 
and maintain strong client relationships through 
innovative solutions and continuous support.”

We hope you use this guide as a reference in 
your business and to explore how AI can help 
your agency in various ways. 

“In collaboration with our 
supporting partners and Big 

“I” teammates, we are working 
to create clarity and a better 
understanding of the many 

opportunities and some of the risks 
associated with AI in our industry.

“Trusted Choice is dedicated to 
helping agents navigate market 

complexities, improve client 
communications, and maintain 

strong client relationships 
through innovative solutions and 

continuous support.”

Chris Cline
Executive Director, Big “I” Agents 

Council of Technology (ACT) 

Kevin Brandt
Executive Director, Trusted Choice®

AI is literally everywhere we turn these days. It’s impossible to turn on the TV, 
attend an event or scroll social media without being exposed to a conversation 
about AI. And rightfully so, it’s not hyperbole that AI is already impacting and will 
continue to impact our personal and business lives on a scale that rivals other mass 
transformative changes throughout history … but likely faster than we’ve ever seen.
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Learning on the Go:  
How AI Gets Smarter  
One of the most fascinating aspects of 
AI is its ability to learn and improve over 
time. This is done through a process called 
“machine learning,” where AI systems 
are fed huge amounts of data and then 
use that data to learn patterns, make 
predictions and improve their responses. It’s 
akin to teaching a child through experience 
but AI does this unimaginably fast.

AI Everywhere:  
From Daily Life to Business  
AI isn’t just a futuristic concept; it’s part of 
our everyday lives. From smart assistants 
like Siri and Alexa that answer our questions 
to personalized recommendations on 
Netflix and Amazon, AI is everywhere. 
In the business world, and especially 
for independent insurance agents, AI is 
revolutionizing how we interact with clients, 
analyze risks and create more personalized 
insurance policies.

AI for Insurance Agents: 
Why It’s a Game-Changer
For independent insurance agents, AI offers 
many benefits. It allows for personalized 
customer experiences at scale, automates 
time-consuming tasks, provides insights 
into customer behavior and even helps 
predict future trends. This not only saves 
time and money but also enhances the 
quality of service offered to clients, setting 
agents apart in a competitive market.

Why AI? Why Now?  
In the fast-paced world of insurance, 
staying ahead isn’t just about keeping 
up; it’s about setting the pace.

AI technology offers unprecedented 
advantages, allowing you to:

Personalize at Scale:  
Treat every client with a personal 
touch. AI tailors your messaging 
and offerings to meet individual 
needs, creating personalization 
on a grand scale.

Streamline Operations:  
Spend less time on repetitive 
tasks and more time doing 
what you do best—building 
relationships. From automated 
emails to intelligent customer 
relationship management (CRM) 
systems, AI can support your 
business processes. 

Enhance Decision-Making:  
With AI-driven insights and 
analytics, you can make smarter, 
data-backed decisions faster, 
helping you identify trends and 
opportunities.

Boost Efficiency:  
AI tools can significantly reduce 
the time spent on tasks, such as 
content creation, allowing you to 
focus on strategy and growth.

Future-Proof Your Business:  
As the insurance landscape 
evolves, AI ensures you’re not 
just keeping up but leading the 
charge. Embrace innovation to 
stay competitive and relevant.









 Independent insurance agents 
are embracing AI technologies 
in several innovative ways, 
enhancing their operations, client 
service and marketing strategies
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Mastering the Art 
of AI Prompting for 
Improved Results

CHAPTER 1
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Harnessing the power of AI in marketing isn’t just about choosing 
the right tools; it’s also about mastering the art of communication 
with these tools. At the heart of this interaction lies the concept of 
“prompting”—a critical skill that independent insurance agents must 
understand to fully leverage AI in their marketing strategies.

Your Prompt 
Directly Impacts:

	Ø Relevance: Ensuring the AI’s 
output is directly applicable 
to your task at hand. Do you 
need copy for a billboard or 
for a social post?

	Ø Quality: Influencing the 
depth, accuracy and 
usefulness of the information 
or content generated. Should 
the output include technical 
language or avoid it? 

	Ø Efficiency: Reducing the 
number of prompts and 
iterations required to reach 
the desired output. 

What is a Prompt? 
Simply put, a prompt is a set of instructions 
or a question you provide to an AI platform to 
produce a specific response or output. Think of 
it as starting a conversation with the AI, where 
your prompt is the opening sentence. The 
clarity, detail and direction of this prompt will 
significantly influence the quality and relevance 
of the AI’s response. Whether you’re generating 
written content, conducting research or 
creating marketing materials, starting with the 
right prompt is critical.

The Importance of Crafting the Right Prompt: 
The importance of crafting the right prompt 
cannot be overstated. Prompt quality directly 
informs output quality. A well-constructed 
prompt acts as a clear roadmap, guiding the AI 
to produce outputs that are aligned with your 
specific needs and goals. Conversely, a vague or 
overly broad prompt can lead to outputs that, 
while possibly interesting, miss the mark in 
terms of relevancy and specificity.

PROMPT 
QUALITY

OUTPUT 
QUALITY=
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Key Elements to Include 
in Your Prompts:

	Ø Background Info:  
Provide context about 
specific insurance 
products, target audience 
and specific goals.

	Ø Output Parameters:  
Specify the desired length, 
tone, format and style of 
the output. For example, 
you might request a 
500-word blog post in 
a conversational tone 
or a detailed report in a 
professional style.

	Ø Specific Requirements:  
If you’re looking for 
content that includes 
certain keywords, phrases, 
or concepts, mention 
these explicitly.

Example Prompts:
“Generate a 500-word blog post in a 
conversational tone about the top five benefits 
of homeowners insurance for new homeowners 
who are also new parents, focusing on things 
they might not know. Include the keywords 
‘homeowners’ ‘insurance’, ‘financial planning  
for parents’ and ‘Detroit, Michigan’.” 

“Write about homeowners’ insurance.”

“Create a detailed series of three consecutive 
emails for use by an independent insurance 
agent that would be good to use to follow up 
with leads interested in umbrella insurance. 
Ensure that the tone is reassuring and includes 
statistics and examples of potential benefits 
of expanded coverage. These leads were all 
acquired from exhibitors at an auto show.”

“Write an email for leads.”

Refinement Follow-Up Prompt Example:
“Based on the previous output, please make it a little 
shorter and more casual. Use bullet points to highlight the 
top takeaways and mention we have been in business for 
over 50 years in the beginning of the message.”

Remember, the output from 
an AI tool is often a “first 
draft” that captures your 
basic requirements. The real 
power of AI comes into play 
with follow-up prompts that 
refine this output, tweaking 
elements like tone, depth, 
and focus until it perfectly 
fits your needs.

STRONG  
PROMPT

STRONG  
PROMPT

WE AK 
PROMPT

WE AK 
PROMPT

Remember, crafting the right prompt is the first  
step in a collaborative process with AI. Through 
iterative refinement, you can hone the AI’s output, 
ensuring that the final product not only meets but 
exceeds your expectations. Keep this in mind as we 
explore other uses of AI throughout this guide.

Prompting Guidelines and Examples 
When creating prompts for AI, include as much relevant background 
information and context as possible. This context helps the AI understand 
not just what you’re asking for but why you’re asking for it, allowing it to 
tailor its response more accurately to your needs.
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Areas to Use AI for 
Marketing and Sales

CHAPTER 2

For independent insurance 
agents, the leap into AI-assisted 
marketing is a strategic move 
that can allow you to generate 
copy and materials with a 
level of expertise previously 
only accessible via full-time 
marketing staff. 

Many agents can be 
hesitant about adopting new 
technologies or planning 
complex marketing initiatives 
but leveraging AI allows you 
to simplify the process and 
produce high-quality materials 
that drive consumer behavior. 
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Social Media 
While effective social media strategies don’t 
typically directly drive a significant number of 
sales, you can enhance your online visibility and 
strengthen your brand identity, making it easier 
to attract and retain clients.

AI tools can assist with the creation of engaging 
copy tailored to the specific needs and interests of 
your target audience. For example, AI can help craft 
posts that answer common insurance questions, 
share success stories, or recap community outreach, 
all of which can increase engagement and establish 
your brand identity in your community.

AI can be used in countless ways for marketing and sales.  
The following pages share some common uses that are easy to 

execute if you are unfamiliar with AI marketing tactics. 

1 - Source: HubSpot

SAMPLE PROMPTS  
FOR GENERATING SOCIAL MEDIA POSTS: 

	ľ “Write a series of social posts to be used on Facebook that 
talk about common homeowners and auto insurance 
misconceptions for an audience made up of current and 
potential clients in the state of Colorado. Also, suggest some 
ideas for eye-catching images to use with each post.”

	ľ “Write 10 social posts based on this blog post [insert blog].”

	ľ “We are hosting a webinar in two weeks for new small business 
owners in the Minneapolis area covering what they need to 
know to be properly insured. Write 5 social posts to capture the 
attention of that group and encourage them to register for the 
webinar. Make sure each post has locally relevant information.”

71% of marketers using generative AI to create content 
say it performed better than content made without AI. 1
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Creating Persuasive Marketing Copy with AI
In the insurance business, the right words can make a profound difference. 
Persuasive marketing copy is crucial for explaining complex insurance 
products in an understandable and appealing way, addressing common 
concerns and highlighting the benefits of your services.

AI copywriting tools can generate targeted content that speaks directly to the 
specific needs and pain points of your clients. From personalized email campaigns 
to informative blog posts, AI can instantly generate copy to demystify insurance 
terms and present your products as solutions, making it easier for clients to 
understand the value you offer. Enhanced personalization in communication can 
lead to higher engagement rates and more effective client outreach. 

	ľ “Write an email highlighting the benefits 
of umbrella insurance to potential clients 
who we will be reaching out to for the 
first time. This group is mostly made up 
of homeowners approaching retirement 
age. Make a reference to pop culture 
that this group would understand. The 
email should take less than two minutes 
to read and should be in a list format.”

	ľ “Craft five personalized cold email 
templates for reaching out to 
shoppers looking for the following 
types of insurance: RV, auto, boat, 
motorcycle, ATV.”

	ľ “Give me 10 entertaining subject line 
ideas to use for a promotional email 
campaign that will stand out in a 
reader’s inbox and increase open rates”

	ľ “Rewrite this bland newsletter copy to 
be more compelling and light”

SAMPLE PROMPTS  
FOR GENERATING MARKETING COPY:

2  •  AI FOR MARKETING & SALES
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Creating Impactful Visuals with AI 
In the visually driven world of marketing, impactful imagery can significantly 
increase the attention your ads and posts receive. With AI, creating custom 
visuals for various needs becomes quick and easy. Whether you need an image 
for a page on your website, to accompany a blog post, for use on social media or 
as part of an advertisement, you can now instantly generate what you envision 
without the need to browse a library of stock photos or paying a designer. 

	ľ “I have just written a blog about what 
new boat owners in the New England 
region should know about wintertime 
boat storage. Create a 1080 x 1080 
pixel image of a small white boat 
on the New England coastline on a 
winter day with a lighthouse in the 
distance on the left side of the image.”

SAMPLE PROMPT
IMAGE 

CREATED

2  •  AI FOR MARKETING & SALES
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SAMPLE PROMPT:  
 “Act as a customer 
interested in purchasing 
RV insurance who has 
objections to the price. 
Provide a list of potential 
issues they may raise 
and how I should reply 
to close the deal.”

Effective sales support materials, such as emails, presentation outlines, and call scripts, 
are crucial for navigating client conversations and closing deals in the insurance industry. 
They provide a framework for discussing various insurance products and addressing client 
concerns in a structured way.  AI can personalize sales support materials to reflect the unique 
needs and questions of each prospect, making your interactions more relevant and impactful. 
From generating customized email communications to preparing scripts that tackle specific 
objections, AI tools can help you prepare for client interactions more efficiently.  

Additionally, AI can offer practice scenarios based on common sales challenges in the  
insurance industry, allowing you to refine your approach and improve your success rate.

AI-Powered Sales Support for Insurance Agents

SAMPLE OUTPUT:    
When acting as a customer service representative for RV insurance, 
you’ll encounter various price-related objections. Here’s a list of potential 
objections a customer might have and strategies for responding 
effectively to help close the deal::

Objection  1: “The insurance seems too expensive.”
Response: “I understand that price is a big consideration. Let’s compare the 
potential out-of-pocket expenses for repairs/replacements without insurance to 
the cost of your premiums. Often, the coverage we offer can save money in the 
event of an accident or theft, which might help justify the investment.”

Objection  2: “I rarely use my RV, so I don’t see why I need full coverage.”
Response: “Even with infrequent usage, risks still exist—like weather, theft, or 
damage while parked. We offer many coverage levels, so we can tailor a policy 
that reflects usage while protecting your investment during the off-season.”

Objection  3: “I found cheaper quotes with other companies.”
Response: “It’s great that you’re checking for the best rates! Cost is important, 
but it’s also crucial to consider coverage. Could we review the details of those 
lower quotes together? We can compare and see if they offer the same value 
and protection level as ours, ensuring you’re not missing out on key benefits.”

Objection 4:  “I’ve made no claims – why is my premium going up?”
Response: “I appreciate that it can be frustrating to see increases when 
you haven’t made any claims. Insurance rates can be influenced by 
broader industry trends and costs, not just individual claims history. 
However, let’s review your policy details to ensure you’re getting all 
possible discounts and check if there are additional savings options available.”

Objection 5: “Is there a discount if I bundle with other types of insurance?”
Response: “Yes, bundling with other types of insurance can lead to savings. If 
you have/need auto, home, or even boat insurance, we can create a package 
offering coverage at a reduced rate. Let’s explore how much you could save.”

By addressing these concerns with understanding and offering flexible, informed solutions, you can 
help customers see the value of their purchase and feel more comfortable with their decision.
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Sometimes the most useful output from AI can 
simply be an idea. Incorporating AI into the 
brainstorming process can significantly enhance 
the final results. When brainstorming becomes 
time-consuming or hits a creative block, AI tools 
offer a dynamic way to produce a diverse range of 
ideas, tapping into data-driven insights and trends 
that might not be immediately apparent.

AI-driven brainstorming can begin with inputting 
basic concepts that are related to specific 
insurance products or target demographics. The 
AI can then leverage this input to generate a 
list of themes, keywords or potential marketing 
angles. For example, try inputting “homeowners 
insurance for first-time buyers” into an AI tool. 
It may suggest various angles like emphasizing 
security, financial advice for new homeowners or 
the benefits of insurance in emergency situations. 
This can spark further ideas on content creation—
such as blog posts, infographics, or interactive 
webinars—that are tailored to engage and 
educate this particular audience.

SAMPLE PROMPT: 
	ľ “Identify marketing tactics specifically suited for 

increasing homeowners insurance sales in coastal 
areas that are prone to hurricanes. Include community 
engagement activities, educational workshops and 
local partnership opportunities.”

AI is also a great tool for educating 
yourself on a topic or to help you 
explain technical aspects of insurance 
in easy-to-understand terms. Try asking 
AI to explain a topic as if the reader was 
in high school or by using a familiar 
reference or educational metaphor.  

SAMPLE PROMPT: 
	ľ “Explain how paid social media advertising 

works using Star Wars as a reference.

OTHER USEFUL PROMPTS:
	ľ “I am an independent insurance agent  

in a suburban city. Provide eight high-
level tips for improving my client 
onboarding process”

	ľ “Provide five ideas for unconventional 
partnerships my independent insurance 
agency should pursue with local 
businesses to reach new customers. 
We operate in a coastal region in the 
Southeastern U.S.”

	ľ “Identify five websites, blogs or 
publications that are popular with auto 
insurance shoppers in Southern California 
that I could contribute to as a guest writer 
to build brand awareness.”

Brainstorming and Education

2  •  AI FOR MARKETING & SALES
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Leveraging AI in 
Your SEO Strategy

CHAPTER 3

For independent insurance 
agents, being easily found 
online is the name of the 

game. In today’s digital-first 
world, your potential clients 

are likely to start their search 
for insurance products and 

services online. 

This is where a well-crafted 
search engine optimization 
(SEO) strategy comes into 

play. It will ensure that your 
content ranks high in search 

engine results, making it 
easier for clients to end up 

on your site. AI can be a 
game changer for your SEO. 
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Generating SEO-Optimized  
Articles, Blogs and Website Copy  
Content is the cornerstone of SEO. High-quality, 
relevant articles, blogs and website copy not only 
engages readers but also signals to search engines 
that your site is a valuable source of information. This 
can improve your site’s ranking, making it more visible 
to potential clients. However, creating content that 
balances readability and SEO can be challenging.

AI-powered writing tools can assist in crafting content 
that’s both engaging for readers and optimized for search 
engines. These tools can quickly generate or revise articles, blog 
posts and website copy that incorporate your target SEO keywords, ensuring your 
content remains reader-friendly while improving your search engine rankings.

Benefits of AI-Generated Content 

Efficiency: Quickly produces drafts of 
content, saving you time.

Consistency: Maintains a uniform 
tone and style across all content.

Optimization: Identifies and 
integrates relevant SEO keywords 
without compromising readability.

SAMPLE PROMPTS  
FOR SEO-OPTIMIZED CONTENT

	ľ  “Generate a 1,000-word blog post on the 
benefits of renters insurance for young 
couples, including keywords ‘renters 
insurance benefits’, and ‘Dallas, Texas.’”

	ľ “Create copy for a landing page about 
auto insurance, targeting the keywords 
‘affordable auto insurance,’ ‘car insurance 
quotes’ and ‘new driver’. Make sure the 
tone is informative and reassuring.”

	ľ  “Write an article on ‘How to Choose the 
Right Homeowners Insurance’ optimized 
for the keywords ‘homeowners insurance 
guide,’ ‘insurance policy tips’ and ‘house 
insurance advice.’”

	ľ “Analyze this 500-word blog post 
draft and recommend five ways to 
improve SEO optimization for the 
target keyword [main keyword].”
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Conducting Keyword Research with AI
Keyword research is the foundation of any SEO strategy. It involves identifying the 
words and phrases that potential clients use when searching for insurance products 
and services online. Understanding these keywords allows you to tailor your content 
to meet your audience’s needs and improve your search engine rankings.

AI tools can guide you through the process by identifying keywords to target, uncovering 
the intent of search terms and analyzing vast amounts of search data to identify trends and 
future search behavior. This allows you to stay ahead of the curve by utilizing keywords that 
are rising in popularity but not yet highly competitive.

SAMPLE PROMPTS FOR AI 
KEYWORD RESEARCH  
	ľ “Identify trending keywords 

related to ‘flood insurance’ for 
audiences in the 30-45 age  
group in the Southeastern U.S.”

	ľ “Find long-tail keyword 
opportunities for ‘commercial 
property insurance’ with  
low competition and high 
search volume.”

	ľ “Analyze the top-ranking content 
for ‘auto insurance quotes’ and 
suggest underserved keywords 
and topics for content creation.”

OTHER PROMPTS:
	ľ “Identify five opportunities 

in this website information 
architecture where additional 
landing pages could help drive 
more relevant organic traffic: 
[insert sitemap or URL].”

	ľ “Analyze this landing page  
[insert URL] and provide 
five tactical conversion rate 
optimization suggestions based 
on best practices.”

Benefits of AI-Enhanced Keyword Research  

	Ø Identifies a wide range of relevant 
keywords, including long-tail keywords 
that might be missed manually.

	Ø Predicts changes in search behavior, giving 
you an edge over competitors.

	Ø Suggests how to integrate keywords naturally  
into content for maximum SEO impact.
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Should Your Agency 
Use an AI Chatbot?

CHAPTER 4

18



Top Benefits of Using AI Chatbots

	Ø Instant responses to customer inquiries:  
AI chatbots ensure quick and timely 
answers to customer questions, improving 
satisfaction and response times.

	Ø Personalized customer interactions:  
By analyzing data and preferences, 
AI chatbots can tailor responses and 
recommendations, creating a more 
personalized experience for clients.

	Ø Operational efficiency and time-saving 
benefits: Automating routine tasks 
through AI chatbots frees up agents’ time 
to focus elsewhere, increasing overall 
operational efficiency.

	Ø Lead generation opportunities:  
AI chatbots can qualify leads, capture 
contact information and guide prospects 
through initial stages of the sales 
process, contributing to enhanced lead 
generation and conversion rates.

In the ever-evolving landscape of 
insurance marketing, AI chatbots 
are emerging as invaluable tools 
for independent insurance agents 
seeking to enhance customer 
interactions and streamline 
communication processes. 

These virtual assistants, powered by 
artificial intelligence, are designed to 
interact with users in a personalized 
and efficient manner. By leveraging AI 
chatbots, insurance agents can engage 
with clients, provide instant responses 
to inquiries and offer round-the-
clock support, ultimately improving 
customer satisfaction and operational 
efficiency within their agencies. 
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AI Chatbots for Agencies to Consider
These five AI chatbot solutions are well suited for use by independent agencies. 

1.	 Chatling: A versatile AI chatbot solution for 
insurance agencies, offering personalized 
customer interactions and efficient handling of 
inquiries. Its ability to provide instant responses 
and streamline communication processes 
makes it a valuable tool for enhancing 
customer satisfaction..

2.	 Chatfuel: Renowned for its user-friendly 
interface and robust features, Chatfuel is an 
excellent choice for insurance agents looking 
to implement AI chatbots. This platform 
enables integration with social media channels, 
personalized messaging and lead generation 
capabilities, making it a top contender in the 
insurance industry.

3.	 ManyChat: A popular AI chatbot platform 
known for its versatility and automation 
capabilities. Insurance agents can leverage 
ManyChat to deliver personalized customer 
experiences, automate routine tasks and 
drive engagement through interactive chat 
sequences, ultimately improving operational 
efficiency.

4.	 Tidio: Offers insurance agents a comprehensive 
solution designed to enhance customer 
service and lead generation. With features like 
instant responses to inquiries, personalized 
recommendations and seamless integration 
with website platforms, Tidio is a valuable asset 
for streamlining customer interactions.

5.	 AlphaChat: Recognized for its advanced 
AI technology and customizable chatbot 
functionalities tailored for the insurance 
industry. This platform excels in claims 
processing, policy verification and fraud 
detection, providing insurance agents with 
a powerful tool to optimize operational 
processes and improve customer trust.

Please note, the landscape of available providers 
evolves frequently and the list above may not 
reflect the top options available at time of reading.

The decision to incorporate AI 
chatbots into day-to-day operations 
can yield significant benefits for 
agencies looking to enhance customer 
interactions, drive efficiency and 
explore new avenues for growth. 

Embracing technology-driven solutions can 
not only enhance operational effectiveness 
but also position your agency as a forward-
thinking industry leader capable of meeting 
the evolving demands of modern customers. 
By strategically embracing AI chatbots, your 
agency can drive transformative change, 
foster stronger customer relationships and 
pave the way for future success. 

By carefully evaluating the potential impact 
on your agency, you can make an informed 
decision on whether AI chatbots align with 
your business goals and customer needs.
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Top AI Tools for Your 
Agency to Consider 

CHAPTER 5

21



ChatGPT/Dall-E
Overview: ChatGPT is perhaps the most well-
known AI available. It is capable of advanced 
copy and idea generation as well as data 
processing. Dall-E, a variant of ChatGPT, is 
tailored for generating images from text.  

Pros: Free version available, excellent 
content output, and able to analyze 
pictures and uploaded documents. 

Cons: Cannot access real-time  
online information. 

Gemini:
Overview: Gemini is a Google product that 
excels at accessing real-time information to 
inform output. Google has also incorporated 
AI into many of its existing products like 
Gmail, Google Sheets and Google Docs.

Pros: Real-time information, free and  
can summarize or transcribe any YouTube 
video instantly.

Cons: Image generation less advanced than 
other platforms. Limited ability to generate 
more creative text based outputs like songs, 
poems and certain types of code. 

The potential applications of AI are virtually 
limitless, presenting an expansive array of 

platforms and programs from which to choose. 
Selecting the most suitable AI solution will depend on your agency’s 

unique needs and objectives. The platforms outlined below are 
current industry leaders, offering robust features that cater effectively 

to both novices and experienced professionals of all industries. 
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Grammarly:
Overview: Grammarly is an AI writing 
assistant tool that helps users improve writing 
quality, grammar, and style across various 
communication channels. Easy to install, you will 
regularly receive tips to elevate your copy.

Pros: Free. Enhances professionalism in  
written communication. 

Cons: N/A

Jasper:
Overview: Jasper is an AI tool tailored specifically 
for marketing purposes. With limited input, Jasper 
can churn out a slew of materials needed for a 
marketing campaign. 

Pros: Leverages your brand voice and simplifies 
engagement requirements to reach the desired output. 

Cons: No free version available, no real-time data 
access and cannot analyze attachments. 

Copilot:
Overview: Copilot, the Microsoft Office Assistant, 
offers AI-powered features within the Office suite, 
assisting agents in productivity tasks, document 
creation and collaboration.

Pros: Integrates seamlessly with familiar Office tools, 
enhances workflow efficiency and provides helpful 
suggestions during document creation.

Cons: Must have Microsoft Office installed.

Otter AI or Parrot AI: 
Overview: Both programs offer the same service: AI-
powered meeting transcriptions. Once installed, both 
programs can record a meeting, take notes, generate 
a summary, issue top takeaways and more. 

Pros: Excellent time-saving tool for both meetings 
you’ve attended and ones you’ve missed. Free 
versions of each are available. 

Cons: Free version may not fully meet your needs if 
you frequently require transcribing. Accuracy issues, 
especially when audio quality isn’t perfect. 
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Ethical Considerations 
and Best Practices

CHAPTER 6
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Incorporating AI brings tremendous benefits. 
However, it also presents a set of ethical 

considerations, which requires a few best 
practices that need to be diligently observed. 
Ensuring that AI systems are developed and 
used responsibly is crucial to mitigating risks. 

Here are some key areas of focus.

Reviewing All Content for 
Accuracy Before Sharing Publicly
AI-generated content, while efficient, may not 
always be accurate or appropriate. Reviewing 
AI-generated content is essential to maintain 
credibility and prevent the dissemination of 
misleading information. Be sure to confirm 
any AI generated content does not expose 
your agency to E&O risk by reviewing this 
guide from the Big “I” on what you should and 
should not say online.

Best Practices:
	� Establish a review process involving human 
oversight before any AI-generated content is 
published or shared and implement AI systems 
that learn from corrections and feedback to 
reduce inaccuracies.

Transparency
Transparency in AI involves clear 
systems operate, the decisions 
that are made based on AI and 
their potential biases.

Best Practices:
	� Disclose the use of AI in 
customer interactions, making 
users aware when they are 
interacting with AI systems.

Customer Data Privacy 
and Safety
AI systems often process vast amounts 
of personal data, making privacy 
paramount. Protecting this data against 
unauthorized access and ensuring its 
integrity is essential for maintaining trust.

Best Practices:
	� Implement stringent data protection 
measures and comply with regulations 
like the General Data Protection 
Regulation (GDPR) and the California 
Consumer Privacy Act (CCPA), to 
safeguard personal information. Also, 
don’t input any private personal or 
business information into an open-source 
tool like ChatGPT.

Maintaining a Personal Feel
As AI systems automate more tasks, maintaining a 
personal touch in customer interactions becomes 
a challenge. Preserving human-like empathy and 
understanding is key to customer satisfaction.

Best Practices:
	� Blend AI interactions with human oversight, 
ensuring customers can easily reach a human 
representative when needed. Also, personalize 
AI-driven communications based on individual 
customer preferences and history to maintain a 
connection that feels genuine and considerate. 
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What are AI Hallucinations?
AI hallucinations occur when an AI model 
generates false or misleading information. 
Despite the term “hallucination,” this 
phenomenon is not about the AI “seeing” 
things, it is about it making errors in 
generating content based on the patterns it 
has learned. These inaccuracies can range 
from minor factual errors to significant 
misrepresentations of data or events.

Additional Ethical Considerations
Ethical AI deployment also involves 
considerations like ensuring fairness by 
acknowledging biases in AI decision-making, 
accountability by having mechanisms in 
place to address any issues or harms caused 
by AI systems and operational sustainability 
when considering the environmental 
impact of training and running AI models.By 
adhering to these ethical considerations and 
best practices, businesses and organizations 
can harness the power of AI in a manner 
that is not only effective but also responsible 
and aligned with societal values and norms.

Keeping Pace with Rapid Evolution
AI is evolving rapidly and keeping up 
with the latest developments can be 
challenging. Independent agents may 
find it difficult to stay informed about 
new technologies and best practices, 
potentially leading to outdated or 
less competitive marketing strategies. 
Independent agents should aim for a 
balanced approach to AI implementation 
that combines the strengths of AI with the 
irreplaceable value of human interaction 
and oversight. Emphasizing transparency, 
ethical use of data and continuous learning 
can help maximize the benefits of AI in 
your agency’s marketing while minimizing 
potential downsides.
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AI is not about replacing the human touch 
that’s so vital in the insurance industry; 
it’s about augmenting it. By leveraging AI, 
independent agents can support more efficient 
operations. AI is a powerful tool in your arsenal, 
ready to take your business to new heights. 
Let’s explore how you can harness it.

Embracing AI 
as Your Ally



The future of marketing in the insurance industry is bright 
with the promise of AI. As you implement these tactics into 
your marketing strategy, watch for new opportunities to 
deepen client relationships and streamline your processes. 
Remember, the ultimate goal of adopting AI is to bolster your 
ability to serve your clients more personally and efficiently, 
ensuring your agency stands out in a competitive landscape.

AI will continue to advance at a rapid rate, and to fully leverage 
its potential, it’s crucial to stay informed about the latest 
developments and updates. Staying flexible and ready to 
integrate new AI technologies as they emerge can truly provide 
a significant competitive edge, opening up opportunities that 
may not yet be fully realized. Leading agencies, both now and 
in the future, will make substantial investments in AI tools. 
Ensure your agency remains a leader in client service and 
satisfaction by staying at the forefront of these technological 
advancements. Embrace the evolving landscape of AI to propel 
your agency to new heights of efficiency and success.

Thank You,  
-The Trusted Choice Team
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