

	

FY26 State Association Matching Grant 
The 2026 State Association Grant Program is designed to support Big “I” state associations in helping their members showcase themselves as independent agents and trusted insurance advisors locally. This program shifts focus from co-branded advertising to supporting states with empowering agents to build their own local brands and amplify their voices through media and public relations efforts.
Program Overview
The funding will be awarded to IIABA state associations based on the criteria below, on a first-come, first-served basis. The grant program provides funding to state associations to partner with PR agencies and media professionals. The goal is to support states in:
· Strengthening the awareness of independent agents across the state by empowering them to build and maintain their own, unique brand locally.
· Driving statewide media campaigns to position independent agents as trusted local advisors.
· Supporting agents by providing the tools and resources needed to educate consumers on the unique value of working with an independent agent.

All participating states will receive professionally crafted templates and resources, including PR best practices, press releases, customizable pitch templates, tips on speaking with the media, and more, to help streamline efforts and reduce costs. These materials are designed to help states focus their budgets on customized, high-impact initiatives to support agents.



State Association Matching Grant Funding Formula for 2026 

	State Matching Grant Formula
Contribution
	State Contribution (total FY spend)
	       Big "I" Contribution

	Tier 1 - 200% match
	       up to $10,000.00
	up to $20,000.00

	Tier 2 – 100% match
	   $10,001.00 - $20,000
	up to $10,000.00 additional

	Tier 3 - 50% match
	   $20,001.00 - $50,000
	up to $15,000.00 additional

	
	
$50,000.00 (max)
	
$45,000.00 (max)




State Association Matching Grant Criteria

1. All matching grant programs must focus on states’ PR and media initiatives to promote independent agents and their individual brands locally. Co-branded advertising with Trusted Choice is no longer accepted.

2. Eligibility for this state matching grant is open to all state associations.

3. For 2026, the maximum amount that will be awarded for a matching grant will be $45,000. There is no minimum.

4. The 2026 program will begin in November of 2025. Grant funds will be awarded only for approved media efforts that occur between September 1, 2025, and August 31, 2026, and grant applications must be submitted/approved prior to taking place or grant funds cannot be guaranteed.

5. States may choose to work with a PR/media group of their preference, provided the company meets credibility standards upon review. States also have the option to collaborate with Rosen Group PR, our trusted media partner, to fulfill their efforts. If you are interested in working with Rosen, please contact us.

6. States with local associations may apply for grant funds on their behalf, however the local grant will reduce the amount of grant funds the state is eligible to receive by the amount of the local grant. The local grant will also need to satisfy the matching criteria of the respective state. In addition, local associations must have the application approved by the state association prior to submitting the application.

7. Neighboring states who share a media market may apply collectively for a grant. Media market grants will follow the same matching formula as a state specific grant and each state’s contribution to a media market grant must be outlined in the application. States participating in a media market grant remain eligible for a state specific grant, however the amount they are eligible to receive will be reduced by their matched portion of the media market grant.

8. Grants are offered on a first-come, first-served basis. Once grant funding is depleted for the 2026 fiscal year, no additional grant proposals will be considered. It is the Grants Committee’s responsibility to ensure that the grants being approved offer the most efficient use of the limited funds available to maximize the exposure for agents’ brands locally. Therefore, the Grants Committee reviews all submitted grant applications based on overall brand impact, awareness, and effectiveness. 

9. We reserve the right to share any grant application to foster idea sharing and collaboration among state associations and partner companies.


Contact Mia.McGowan@iiaba.net with any questions.
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